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Simon Veness, Susan Veness: Brit Guide Orlando 2014 (Brit Guides) before purchasing it in order to gage
whether or not it would be worth my time, and all praised Brit Guide Orlando 2014 (Brit Guides):

1 of 1 people found the following review helpful. ExcellentBy M. SinclairExcellent book, full of useful information
and tips especially for the first time visitor. | would definitely recommend this book


http://f3db.com/pub/links.php?id=0572044194

Orlando has never been more enticing, with new attractions at all the main theme parks and lots of additional
development elsewhere, with new hotels, restaurants, dinner shows, nightlife and much, much more. With this new
edition of the UK's best-selling travel guide, we have all the lowdown on everything of offer, the latest updates and the
best way to 'do it al' in this Central Floridawonderland. Therereally is no other place anywhere in the world quite like
it, but it requires afair bit of planning and preparation, and the Brit Guide is your best friend when it comes to getting
the very best for your holiday money here. We have been visiting and writing about it for years and, aswe live right
here - about five minutes from Walt Disney World! - no-one can provide British visitors with better insight and more
valuable advice. We firmly believe thisis the most exciting destination on earth, but it does make some serious
demands on your time/wallet/patience, hence the need to your ‘homework' in advance and take us with you at all times.
We hate the idea of people spending their hard-earned cash on atrip to Orlando and not getting full value for it, so
much of what we do is very much the tourist's eye view of things, and not the glossy brochure version.



